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NOTE: THIS IS AN INTERNAL WORKING DECK. NOT FOR PUBLIC CONSUMPTION. 

Full cross-functional corporate reputation plan here 
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Reputation Gap 

Frequent media reports of sexual misconduct have 

created a vivid narrative. 

Uber's perceived inaction - mixed with sexual 

harassment claims and a 'bro' culture - fuels an 

inaccurate belief that such incidents are on the rise 

and that Uber does not care about women's safety. 

Uber's perceived disregard for sexual assault is 
spurring: 

CONFIDENTIAL 

• Increased negative social conversation 
• Increased consumer inquiry on line 
• Increased media attention and investigative 

journalism 
• Increased calls to boycott I avoid Uber 'if 

you care about women' 
• Litigation and claims 

CQl,jSIIIERDIQURY:RISUIGONSD'.UM.ASS,I.IJll ~-
ICrMl!Rapt>Ubfl' 

L 
j 

SourcebrandwM1'1'"'""-"" •Dll 

Should All Women Uninstall Uber? 
Uber Versus Women: A Timeline 
rromp,».......,..>Of..,..,>N<Xk.pie;eC>ocrmlMt""'-\.bo"hMokngC,'1o,r<>ICOO'll>l&..Ufr<m"°""""""''"" 
mistri,a1ed-,.,••~-

A top Uber executive, wtlo obtained the medical records of a 
customer who was a rape victim, has been fired 

WORLD 

EXCLUSIVE: UBER OFFERED WOMAN CREDIT IN 
RESPONSE TO SEXUAL MARASSMENT 
ALLEGATION 

Uber employees used the platform to stalk celebrities Uber Really, Reo//yWants You lo Think They Love 
and their exes, a former employee claims Women in the Midst of All This Rape Scandal 

ICZI U~r should be keeping \•Vlm1en safe, 
Internal Data Offers Glimpse At Uber butlJbcrhasawomanproblem 
Sex Assault Complaints Mega.11Ca.rpenlie1 
Uhf,r Dirl'ctOr Resigng A.fttT Making an 

'Inappropria.tt'CommentAboutWomen Man Claims Uber laughed at Him When He Tried to 

We are back to ,erve you, Uber ,end, email Report Sexual Assa LIii 
to Delhi rape victim . • . 

Ex-Uber driver admits raping more than a dozen - - --• 
women and girls 

UBER000141146_0001 
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THE RESET 

Sexual Assault is a 
Societal Issue 

Silence means negative Uber press is 
controlling the conversation. 

Uber needs to listen, learn and shine a light on 
this societal issue and engage in sexual 
assault prevention to show we care about 
creating change. 

There are ample strengths to carry us forward: 
• Integral part of global communities 
• Platform enables us to educate and 

execute prevention strategies at scale. 
• Rare opportunity to turn the narrative 

around 
• Brand that is not afraid to commit 

1 in 5 
Women wl II be raped at 
sorne point In their llves. 

149 Million Americans 
know a victim of Domestic 
Violence or Sexual Assault. 

CONFIDENTIAL UBER000141146.0002 
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n 

Forward Goals 

Through a multi-pronged campaign, Uber 
aims to: 

CONFIDENTIAL 

1. Reset the conversation demonstrating 
Uber does not condone sexual assault/ 
misconduct (never has, never will) 

1. Establish key relationships and support 
the communities at work 

1. Utilize our global scale to empower 
education on this topic - focused on 
awareness and prevention 

1. Highlight a positive side of our 'bold' 
reputation by showing that we're not 
afraid to take on a sensitive issue 

UBER000141146.0003 
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Executive Summary 

commitment (complete! 

Overhauled SA training for 
EL T (EL T, E/VIEA, Brazil, India 

complete! 

• New IRT agent training to 
improve SA customer service 
(complete) 

I Complete 
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• Internal Speaker Series with 
Advocates (complete) 

• Employee Education 
opportunities /complete) 

• Local nonprofit and skill­
based volunteer 
opportunities /complete) 

I Complete 

• $5M over 5 year NGO 
commitment !on track) 

• Listening Tour in 10+ markets 
(complete) 

• Prevention information in-app 
(complete) 

• App updates from NGO insight 
(complete) 

• 2018 movement building 
(ongoing) 

I Complete 

UBER000141146.0004 
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SECURING RUNWAY 

Three Big Safety Reputation Forward Bets 

Multi-year, global S.A. NGO 
partnership and reputafon plan to 
reset thoughtfully, strategically from 

the inside out 

Link to Full Reputation Forward Plan 

CONFIDENTIAL 

Transparency: A 
Safety Vision to 

Believe In 

First step in shoring up our Safety Vision, 
Transparency, Bold Commitments, New 

Technology and Benefits, 3rd Party 
Partnerships, arid Interactive 

Visualization 

Net Contribution: 
Anti-Impaired 

Driving 

Claiming full ownership over drunk 
driving reducfon story w/ 

partnerships, tech, community 
building and NGO partnership. 

UBER000141146.0006 
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Reputation KPls 
1. Reset the conversation and create ethics foundation 

o % • KMB of EL Tat sensitivity education 
% + KMB of employees a~ educa~ion sessions 

;;6 + KMB of IRT agents completing training 

2. Establish key relationships and support critical 
communities at work 

o # of local organizations engage 
# of events held locally 
~6 of positive/ neutral engagement sentiment 

from partners 
3, Utilize our global scale to empower prevention 

education 
Key influencer/ thought-leaders favorability of 
program 

o Quality and message penetration analysis in 
media stories on SA topic 

o Sentiment of riders and drivers 
4, Show we're not afraid to take on a sensitive issue 

(long-term) 
o Uptick in affiliated brand sentiment (via sa'ety 

sentiment surveys and brandwatch) 
o Decrease in consumer inquiry/ concern 

It includes engaging bystanders, healthy relationship education, and shifting societal norms*. 
* Source 

CONFIDENTIAL UBER000141146.0007 
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T 

Internal Commitment 

Before we can externally commitment to 
addressing sexual assault. we must first have the 
necessary internal work to reflect our commitment. 

Commitment work will focus on 3 areas: 

1. Resources, support, and process for 
employees reporting SA/DV issues outside 
of work 

2 Enhanced handling of sexual assault reports 
3 New Response Team to support employees 
4. Membership to the Corporate Alliance to 

End Partner Violence (1st silicon valley 
company to join) 

I Complete I Approved Commitment here. 

CONFIDENTIAL 

15,000 Employees 

15,000 Ambassadors 

UBER000141146.0009 
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EL T SA/ DV Education 

In order for Uber to empower external awareness 
around sexual violence. we must first create an 
internal culture of awareness and commitment. 

To set the appropriate tone for our Executives top 
down, we propose: 

• 1hr SA sensitivity education for all EL T and 
EL T+1 members: 

• Hosted by SA experts on our Safety Advisory 
Board; 

• Who have hosted SA sensitivity education for 
the Kering Corporation Executive Team, NFL 
Executive Leadership Team and the top 
Hospitality Company CEOs. 

~C_o_m_p-le-te~I 

CONFIDENTIAL 

FR 
In my role providing advice on women's safety as a member of the Safety Advisory 
Board, I have been pleased to observe the authentic commitment of the Security, 
Safety, and Policy team staff. You all are truly focused on the safety of riders, 
drivers, employees, and the public. I have grave concerns about the commitment 
from the company at the highest levels. The entire Safety Advisory Board spends 
time providing suggestions on how to work to address issues that are as old as time 
- and while the safety, security, and policy staff appear to be completely engaged 
and committed to implementing some of our proposed strategies, I am concerned 
that the safety proposals hit a ceiling and go no further. Or the safety proposals are 
passed onto senior leaders and are discounted as unimportant. 

i 
"I'm confident that this is a priority at the highest levels 

of the company" 

Effective Sexual Assault Prevention Efforts Start at the Top 
Colleges and univers.tics: have bl:-en =~haling forceg acro~i; eampm in lhe fight a8ainst sexual violence. From Title IX 

coordinato~ to srudc:,1 a:lfaiN professionals and srud~ts themselves, a coordinated approach is necessary to effect culrure 

c1'.ancc and mount an ctfccti\"c prcvcntio:1 and re:;ponsc campaign. To ensure a consistent mtssagc. acrountability. and 

measurable results. it i~ imperative that presidents lead the charu~-

UBER000141146.0010 
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TACTIC#., 

IRT Agent Training 

To provide more empathetic handling of SA 
reports and reduce litigation risks. a new section 
of IRT is being created that will exclusively handle 
SA reports. 

These agents will receive specialized training that 
imparts: 

• Understanding the issues: 
• How to build empathy with repartees: 
• How to appropriately and empathetically 

gather information needed to drive 
business decisions. 

Guide for training has been reviewed and shaped 
by our Safety Advisory Board and SA experts. 

I COM 0 LETE 
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TA 

Speaker Series 
To give a voice and face to these issues, we will invite 
advocates and survivors to speak at Uber's offices. 

Collaborating with ERGs and D&I, we will host one 
speaker in top markets: US/Can, India, UK, and ANZ. 

Short list of desired speakers: 
• Annalynne McCord - Actor, SA activist. 

Survivor 
• Brenda Tracy - SA in sports activist. Survivor 
• DeAndre Levy - Former NFL player/free agent, 

Rape kit backlog activist 
• Kym Worthy - Prosecutor, Survivor, Rape kit 

backlog activist 
• Tony Porter - Co-Founder of A Call to Men, 

Activist for healthy masculinity 

~t of recommended speakers here. 

~ 
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Employee Education 

Meaningful organizational involvement will require 
deep understanding of these issues by executive 
leadership, managers, and employees throughout 
the company. 

Employees can Take the Pledge to be active 
bystanders. 

I Complete I 

CONFIDENTIAL 

Search Courses 
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Civic Engagement 
& Volunteering 
Alongside Uber's other employee volunteer 
opportunities, we will partner with local SA/DV 
nonprofits to create chances for employees to learn 
and provide skills-based volunteering. 

Examples can include 
• Tech development 
• Data science help 
• Marketing plans for organizations 
• Design consulting 
• Video/photography 

Uber can also provide free space/food for partner 
organizations' fundraisers, meetings, or trainings to 
give us more ways to interface with the community. 

I Complete I 
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TAC IC 

Driving Change 
Road Trip 
In partnership with Policy. we will reset with 
advocates, and thought leaders by hosting closed­
door, roundtable listening tours 

Goals: 
1. Win women's groups as validators for our 

commitment to safety and reduce likelihood 
of them becoming vocal opponents 

2. Identify opportunities to educate and engage 
with advocates on safety and accountability 

3. Receive support for wider SA work 

Event locations include: Washington, DC; Miami; 
Minneapolis; Ottawa, Canada, Los Angeles; San 
Francisco; and Boston 

I Complete I 

CONFIDENTIAL 

m 
I 

LISTENING 
TOURI 
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Hero Storytelling 

Our drivers, riders and employees already do 
amazing work in this space. We will tell their 
stories of support. heroism, and advocacy 
more broadly. 

Stories will be shared throughout the platform 
to seed the conversation of Uber community's 
involvement in this work, and the 

humanization of the brand. 

It will emulate and build off of the storytelling 
Uber did around drivers who prevented 
human trafficking. 

I On Hold for Phase 2 

CONFIDENTIAL 

No MORE I TOGETHERWECANEND 
DOMESllC VELENCE & SEXUAL ASSAULI 

Quick-Thinking Uber Driver 
Saves Teen Girl From Sex 
Trafficking 
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In-App Improvements 

Prioritized ideas directly from our NGOs and 
on-track upgrades for launch include: 

• Create a more prominent Help tab 
within the Uber app for users to 
navigate should they feel unsafe 

• Improve visibility of Rider Share Trip to 
encourage trip sharing among more 
friends and family 

• Improve size of driver image and car 
details and include beacon in rider app 
to encourage matching 

• Explore surfacing emergency call 
details more prominently in the app 

I Ongoing 

CONFIDENTIAL 

... UBER 9 9 23 PM 100% -• 

1' 

10.01am 
Am•,al • Light traffic ~ 

~ Foreign Cinema Add or change 

2117 31st Ave 

$$$ • ***** • Restaurant 

El U5$15.75 
V 

Personal I Mastercard 7546 

y Riding with someone? Split fare 

Cancel Trip 

Jonny Liebs (4.8*) is from St. Louis, Missouri 
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Driver & Rider Information 

With our vast network of riders and drivers, Uber 

is seen as an incredible partner to execute 
prevention strategies at scale. 

Prevention awareness is shown to be the most 
likely intervention to prevent sexual violence 
across a lifetime. For Uber that includes: 

• ln-app awareness of positive behavior 
• Links to bystander information 
• GLH materials and videos 

We've already seen success in this space with 
preventive information in Brazil with our 
partnership with Claudia magazine and UN 
Women. lll111nll lll1lll1 ....... cre••···••n 

•••••IID■Dal'IIIIIII■ 
I Complete I 

It includes engaging bystanders, healthy relationship education, and shifting societal norms*. 
* Source 
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T -~-

NGO Commitment 
Execute a global, multi-year monetary commitment to 
NO MORE and Raliance, and other non-profits 
focused on prevention. 

Recommended financial commitment is $SM over 5 
years. 

Multi-year SA prevention NGO partnership 
announcement will emphasize smart, programmatic 
partnership to drive change through prevention 
programs. 

Ending Sexual Violence 
in One Generation ----

Funding will underscore key actions: 
• Smart, programmatic partnerships: 

D Geocoding Sexual Assault Resources 
o Scaling research-backed prevention 

programs that teach better behavior 

• Expand program that provides free Domestic 

Violence rides to shelters 

• Double down on sex trafficking disruption 

~I -co_m_p-let-e~I Support marginalized communities first 

Below are select examples of similar corporate partnerships: 

Southwest: Donates transportation to those in need for medical reasons. 
Donated $19M of in-kind services in one year 
Spent $2M to improve public spaces 

Fitbit: Uses its data to assist health research projects. 
$1 M "fit for good" addressing health issues such as diabetes, heart disease and multiple sclerosis 
$1.9M for health research to University of California. 

Lyft: "Lyft for Good" includes volunteering, financial support for justice issues, and disaster relief. 
$1 M to ACLU over 4 years to fight Muslim travel ban; 
"Round up campaign" to fund various charities 
Provide emergency transportation donation in collaborations with Ascension. 
See additional examples 

CONFIDENTIAL UBER000141146.0021 
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LONC .OMM 

THOUGHT LEADERSHIP 

Convene a closed-door global SA 
thought leadership summit with 

companies already commit:ed to this 
work domestically and internationally 

• Use this as an opportunity to 
invite new companies to 

discuss the role technology 

and business can play a role 
in prevention 

I Ongoing I 

• Potential companies to invite 
include Verizon, Kering, 

Airbnb, Mass Transit and 

UPS, f-acebook 

CONFIDENTIAL 

TENTPOLE EVENTS 

Our commitment and campaign will 

not be a flash in the pan. Key ongoing 
tentpole events will focus on various 

holidays and events in 2018 

• Holiday Season - Getting 
Home Safe Carrpaigns -

December 2017 

• Spring Break/ Campus NO 
MORE chapters - Feb-March 
2018 

Sexuul Ass.::iult Awureness 

Month - April 2018 
• Festival Season - Summer 

2018 

EXPANDING PARTNERSHIPS 

In 2018 and beyond we will broaden 

the tent to bring more corporations 

and partners into the told 

• Key vision includes Uber 

partners such as /\mcrican 

Express, SPG, and More 

• Alljoin in Uber's Fight :o end 
Global Sexual Assault 

UBER000141146.0022 
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TIMELINE 

CONFIDENTIAL 

Substance 

Show we're changing: 

• Agent training 
completion (US to 
start) 

EL T sensitivity training 

(global) 
• Listening tour (global) 

Employee engagement 

(global) 

Launch 

Show we're committed: 

• Unveil substance 
updates 
Unveil $5M over 5 

year commitment 

• Prevention 
education go live 

16 Days of Activism 

Show we're serious: 
• Double down on 

global commitments 

Domestic Violence 
in-kind riders 

• Eats donations 

2018 

Sustaining Efforts 

Show we're in this for the long haul: 

• Thought leadership summits 
• Partnership announcements 

Thematic refreshes: spring 

break, festival season, back 

to school 
• Global additions to the 

Safety Advisory Board 

UBER000141146.0023 
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2017 

NGO Partnerships Grants made to NNEDV. Raliance. \II/omen of Color Network. Casa De Esperanza. NCA VP 
ILGBTO•). A Call to Men 

NO MORE NGO Partnership on advocacy awareness with alignment to a network of allies at the 
local, national and global level 

Additive core NGO par:nerships as needeo and adviseo by policy leads and the Safety team in 
key international markets (e.g., Brazil. ANZ, UK, South Africa) 

:orr1mitted. c,nqoing partner to critical NGOs, Thought Leadership on Prevention and Recourse, 
in-kind rides for Domestic Violence victims, grants to Polaris for sex trafficking 

6NGOs@ 
$175,000 each 

$125,000 

$125,000 in to:al 
(-$10k-$2ok per) 

Total $5,300,000 

It includes engaging bystanders, healthy relationship education, and shifting societal norms*. 
* Source 
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   P-00395.00029
CONFIDENTIAL UBER000141146.0025 



   P-00395.00030
CONFIDENTIAL 

What is Domestic Violence? 

Domestic Violence is a pattern of behavior used to establish power and control over another person through rear and intimidation. This 

abuse can be emotional, sexual, digital or physical in nature and often includes the threat or use of violence. DV does no~ care how much 

money you make, what religion you are, your age, gender, sexual orientation or the color of your skin. It is an equal opportunity problem 

Role of Technology 
Much of the technology we use every day is designed to make our lives easier - shopping, answering questions, ordering an Uber and using 

mobile devices to help in case of emergency. But these same devices and technologies can also be weapons of power and control in 
the hands of an abuser, allowing a person to intimidate, harass or threaten a curren: or ex-partner by demanding passwords, checking 
cell phones, cyberbullying, non-consensual sexting, excessive or threatening texts or stalking on social media. Every day examples 
maybe constant texting or calling to see where a partner is or what they are doing and demanding an immediate response. Recognizing 

these behaviors is key to stopping them 

Being an Active Bystander (DV) 
Bystanders are critical to stopping sexual misconduct or violence. this does not necessarily mean physically inserting yourself into a situation 

or putting yourself in danger. It does mean speaking up when you see abuse 

If someone seems to be in immediate danger, call 911. Better to be wrong about the situation than not to have acted at all 

• If you recognize the warning signs of an unhealthy relationship in someone you know, let them know they are not alone and you are 
there for them. Listen without judgment and help them find the resources they need 

• Don't ignore it if you see a friend treating someone disrespectfully or abusively - talk to him or her about it and why it is wrong 
• Talk to your friends and family - including children and teens - about healthy and unhealthy relationships, including acceptable ways to 

resolve disagreements 

UBER000141146.0026 
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What is Sexual Assault? 
Sexua. assaJlt is the combination of a sex act - could be intercourse, coLld be a sexua. touching - PLUS some form of lack of consent on the part of the other 
person. Physical force. intimidation or pI·essure. age (being underage) and intoxicaticn can be factors in someone's ability to give consent. In the U.S. 80% of 
sexJal assault is comrritted JY someone the victim knows. meaning the stranger who jumps out of the bushes accounts for less than 20% of sexual assaLlt 

Consgnt 

'No" means 'no," however indicated - by words or actions Like trying to get away, not participating in the act, fightirg age inst the person committing the sex act 
Regardless of how they indicate it, the act needs to stop immediately when 'no" is said or indicated. Preferable to waiting for a 'no," is to look for the 'yes" in either 

words or actions 

Incapacity to Consent 
If drugs or alcohol me impeding a person's ability to say 'yes" - if for examp.e they are falling down, nodding off, seemingly unaware of their surroundings - they 
cannot legally co1sent to sex. Rather than trying to guess, best for all involved to simply walk away and encourage othes to do the same 

Being an Active Bystander (SA) 
There is more to being an active bystander than physically inserting yourself into a potentially dangeous situation. Talking openly about sexual assault. learning 
mom about the dynamics at play and challenging the cLrrentsocial norms that promote victim blam ng like ask ng what she was wea"ing or if she was dr .mk, 
help erase the shame and stigma and shift acco.mtability to the perpetrator 

If someone seerrs to be in immediate danger, call 911. Better to be wrong about the situation thar not to have acted at all 
If someone seerrs too impaired to give consent, remove him or l1er from the s tuation 
Talk openly aboLt the dea of consent with friends and farrily and especially young peop.e ma-<:ing sure they krow their right to feel safe and 
comfortable in any sexual experience 

\X/ork to prevent sexual viclence by pmmoting healthy and positive 1·elations1ips that are based on respect, safety, and equality 

UBER000141146.0027 
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Review of Uber/ SA Ecosystem Grants 

UBER 

MADD 
$1 per ride donation 
December 2014 

Avon 

Veterans 
$1M grant 
April2016 

$301M in direct 
grants for 
DV/SA 
2014 

Google 
$3M grant for sex 
traffding 
April 2013 

CONFIDENTIAL 

Immigration Ban 
$3M Legal Defense Fund 
January 2017 

NFL 
$10M grant over 
10 yeurs ~o end 
sexual assault 
June 2016 

Women's Center and 
Shelter, Pittsburg 
$wk donation 
January 2011 

Allstate 
$1.zM donalion lo 
domestic violence 
February 2017 2016 

Girls Coding 
$3M grant 
August 2017 

Harvey 

Irma 
$400,000 in-kind worth 
of rides and food 
September 2017 

$300,000 of rides, food, 
and supply deliver-,s 
September 2017 

V izon 
Mul:i-million 
grant 
on domestic 
violence 
July 2017 

Mary Kay 
-$3.5M annually 
($54M in lolal 
since 2000) 

August 2017 Delta 
$1M grant for Sex 
Trafficking 
October 2017 

Privileged and Confidential 
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MARKETING APPROACH 

Reco: Stitching the Forwards Together 

CONFIDENTIAL 

Reputation + CONSUMER 
JOINT 
Launch: -Holidays 
PR: Consumer Push, Opinion 
Scope: Consumer Marketing + 
Thought Leader,5hip X-Large 

UBER000141146.0029 
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Raliance 

Raliance is a collaborative initiative dedicated 
to ending sexual violence in one generation. It 
aims to be the go-to resource for 
policymakers, advocates, service providers, 
prevention practitioners and the media. 

Raliance is a vehicle for directing new funding 
to local programs that have demonstrated 

expertise in addressing and preventing sexual 
violence. 

Raliance will fund promising practices that are 
replicable and that improve the response to 
victims of sexual violence, reduce likelihood of 

sexual violence; or strengthen communities' 

capacity to create safe environments. 

Ending Sexual Violence 
~====-~in One Generation 

1 ,t,11 t,U l8 I 
Mi:i-ii:ifiMifit-'ttRiii·ilidl ·iilll-lM 

A progress report for 
the United States 
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Why Raliance? 

Raliance is comprised of three national sexual 
violence prevention organizations - the 

National Sexual Violence Resource Center, the 

California Coalition Against Sexual Assault, and 

the National Alliance to End Sexual Violence. It 

is the go-to resource for policymakers, 
advocates, service providers, prevention 

practitioners and the media. 

International organizations would be advised 
on an case-by-country basis in partnership 

with external experts and internal com ms/ 

policy teams. 

Ending Sexual Violence 
~====-~in One Generation 

1 ,t,11 t,U l8 I 
Mi:i-ii:ifiMifit-'ttRiii·ilidl ·iilll-lM 

A progress report for 
the United States 
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No MORE 

NO MORE's mission is to unite and 
strengthen a diverse, global 
community to help end domestic 
violence, sexual assault and abuse. 

NO MORE achieves this by getting the 
issues of domestic violence, sexual 
assault and abuse out of the shadows 
and encouraging everyone to be part 
of the solution. 

NO MORE focuses on public 
awareness campaigns, tools and 
resources for anti-violence 
organizations, and sparking national 
and international activism. 

NOM0RE 
"IT'S JUST A EN'S ISSUE" 

NOM0RE 
"BUT SHI; SfS:MS FINE TO ME" 

NOM0RE 
"SHE WA ING FOR IT" 

NOM0RE 
"IT'S JUST TH PEOPLE ARE" 

UBER000141146.0032 
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ers 

Why No MORE? 

• Every major U.S. domestic violence and 

sexual assault organization - more than 
goo groups - is now behind NO MORE 

• Successful track record with major 
organizations like Verizon, Kaiser 

Permanente, USA Network, NASCAR, and 

the NFL 

• Campaigns featured on the largest stages 

including 2 Super Bowl Ads and have 
reached total of 4-4B impressions including 

2.2B from television broadcast, 49M from 

outdoor billboards, and 15M from print. 
• Flexible template, toolkits, and resources 

for Uber to mold/ leverage 

UBER000141146.0033 
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T 

Channel Strategy 

• Uber.com 
• Targeted Social (Organic) 
• In-Person NGO events 
• In-App education 
• Blog post 
• Personalized digital letters to Thought 

Leaders 
• Video 
• Photo storytelling 

• 
·--- ____ ... _ .... ----------___ .. ___ __ -------
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